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gingfood

ABOUT US

Share the value, vision and
mission of GingFood.

HOW IT WORKS

Explore the unique business model
of GingFood and see how GingFood
helps restaurateurs and foodies.

EXPOSURE

Media Exposure and
partnership of GingFood.
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GingFood is the first platform to reimburse users to have an experience at specific
restaurants. This provides the opportunity for restaurants to create buzz and promo-
tion at a guarantee of at least a 100% return in sales. GingFood was founded in Hong
Kong since 2017 providing a unigue business model. Over the years, 300+ restau-
rants have joined our platform. The idea of being reimbursed to try out a restaurant
has drawn the attention of the 10,000+ users (GingFoodies) with 70,000+ completed
claims on our mobile app.

Our mobile app matches qualified GingFoodies with the right restaurants based on
pre-set demographics using one of the world’s most advanced algorithms developed
by our in-house IT team. GingFoodies are also required to complete a short question-
naire after each restaurant experience before they can be reimbursed for that meal.
This provides a great tool for restaurants to make operational improvements.
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Creating a worldwide
GingFoodie network

Helping our partner restaurants reach
their ideal customers while getting at
least a 100% return in sales.

Promoting authentic
word-of-mouth marketing
Reimbursing GingFoodies for casually
sharing their experience with their
friends and family on social media.

Encouraging restaurants to run
sustainable businesses
GingFoodies are asked not to disclose
to restaurants so that the short
questionnaire can provide an accurate
review for restaurants to improve
accordingly.

Vision
&
Mission
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The Trends

How to Succeed during the Economic Downturn

The economy will face some serious challenges in the next year. Restaurants should
use cost-effective new marketing channels compared to traditional marketing. Paid
advertising or sponsored listings on mainstream social media platforms are way too
costly for restaurants compared to 10 years ago when it had just emerged.

With GingFood, restaurants are guaranteed at least a 100% return in sales for the
amount of marketing budget that they assign to us. Restaurants gain organic
exposure from GingFoodies’ friends and family through social media. Making
realistic improvements according to the GingFoodie short questionnaire is also
key for restaurants to stay competitive in the long run.

Policy Change of Social Media

In 2018, Facebook has announced a new policy of improving user experience by
placing family and friend zone posts to the top due to the surge in commercial
advertising on the platform.

GingFoodies are just normal people who share their restaurant experiences on
their social media accounts. Their shared experience entails a great deal of
authentic exposure in their social circles including their friends, family members,
and colleagues.

Data-driven Marketing

Some of the marketers are looking for data-driven and cost-effective marketing
strategies with a real-time analysis system to easily obtain the pattern of consumer
behaviour and optimize operational strategies and increase the adaptability in the
market.

With the in-house developed matching algorithm, GingFood can easily match
ideal GingFoodies with specific restaurants using demographic data. Our partner
restaurants get real-time access to our web-based intelligence portal for making
strategic business decisions.
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[ ] The number of partner restaurants in
M I I e s t o n e Hong Kong reached 300
2019.08

GingFoodie A 23 10,000 A
The number of foodies reached 10,000
2019.08

i0S RAndroid ER¥RIS BIHER B8R E1 FRINE M RIEE) 70,000)%
App Ranking 8th in iOS & 1st in Android in F&B 70,000 completed meals served

2018.10 2019.08
GingFoodiei#1,000 A HEEESEFREEI00M

The number of foodies reached 1,000 The number of partner restaurants in
2017.08 Hong Kong reached 100

2018.05

BT P AR 4B G B DT R GingFoodie A#(3&5,500 A HHEIEEERA L RR
Trial Website Launched in Hong Kong Website Analytic Feature completed The number of foodies reached 5,500 Launched Online Report Portal
2018.11

2017.06 2017.09 2018.08

EARAESFEmRIE200 # HGingFoodieHi & R
The number of restaurant partners in Launched Ranking System in Foodie community
Hong Kong reached 200 2019.03

2018.10




10,000+ GingFoodies
10,000+ Foodies
4 \x $0 T E
. $ p | $0 Admin Fee

70,000+ R BRIEED
70,000+ Meal Served

PN 300+ BE

300+ Restaurants
nAn

12,000,000+ 4BBRY¢LER
12,000,000+ Total Exposure

Development
in

Hong Kong
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Restaurant

RAEBENT ERREERNH
BEARIFR
HEBR

Deciding signature dishes & total subsidy
Assigning the most suitable time slot for tasting
Setting targeted GingFoodies’ demographics

( 5 === f
gl nngOd |- — ﬁ J GingFoodie AR EHZ L ZTERERE
— 5 = B M00%4E =)
%ﬁﬁﬂﬁﬁﬂﬂﬁﬁ%ﬂ%ﬁﬁﬁua@ $ | GingFoodies pay the bill in order
GingFoodie ﬁ # E ﬁ D - to achieve at least a 100%
return in sales to restaurants

Restaurants will be matched to
targeted GingFoodies only

GingFoodie
BERRELARIFER

h5Facebook / Instagram 7 ZERRF ~ 1  Hashtag
IRBRIER S
L& PosuiiE

Choosing restaurant and time slot to visit

Sharing a simple post of their restaurant experience on their
social media, including the required hashtag and location tag
Completing restaurant questionnaire

Uploading receipt to get reimbursed

F—RENEER
Scan to watch the introducing video
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Importance of at least 100% return in sales.

Traditional marketing including digital marketing on social media like Facebook
Ads, Google Sponsored listings does not promise a guaranteed return on
investment. It can range from 0% to 100% or more. With GingFood, you are
guaranteed at least a 100% return in sales also with no upper limit.

BHRRRRS
HETLBRERE, EEREIXZEH

—————————

Traditional marketing
No guarantee 120%

HER > WREDR PR REETEHNHE MINER

g
Sales Total Subsidy Further increase the sales from
GingFoodies’ friends and family
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Admin Fee

HEBRE

Business Guarantee

PR DE
Social Media Sharing

BERREBES
Precise Friend Zone
Exposure

RERIBHERE

Questionnaire

GingFood

$0 T E
$0 Admin Fee

RETHERRSNENE

Driven Sale > Initial Subsidy

#2i8100fiIGingFoodie 3 =
100+ GingFoodies Sharing

ARBsARE

Real Friend Zones

erent F

HE
Blogger

$100-$10,000 /{ii
$100-$10,000 /Head

X

10-20I BN E
10-20 Bloggers Sharing

BMRFERR TR¥MER) , (REE

Suspicious Followers &
Engagement Portfolio

X

M

Magazine

fIEE+nEaE
Ads Fee + Shooting Fee

X

IR
Mystery Shoppers

$150-$200 /{if
$150-$200 /Head

X
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Questionnaire
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Progress Online Report
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gingfood

HEREFRER
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GO VIRAL AT ZERO ADS FEE

BER

$42,07¢

B12 855,000 HH 756 5%

FHEEE

& Subsidy
(5 Daily Quota
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9.4
57,948.0
331.0
5.0

MLEE (REALH)
Online Report (Confidential)
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@ app.gingfood.com
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Real-time update

Real-time data update once foodie
submits a new tasting report is submitted

Review campaign progress

Monitor two campaign KPIs:
The number of foodies & sales back guarantee

Questionnaire

Compare service ratings to the market benchmark
and make improvements accordingly

Special Comments

Instantly collect GingFoodies’ special feedbacks &
lower the management cost.

WITEE )

® app.gingfood.com
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Matching System

REERRETSRENGIngFoodie

ZA L BEHSBERBIERR

GingFoodies only see the restaurants

with target demographics via our matching system
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RESHHARRE

Location-based marketing

Listing order based on Foodies distance

Attract those GingFoodies living/ working nearby
No more vicious Competition

No extra ads fee for top ranking

Match the right GingFoodies
with target demographics

Age Group
Gender
Number of friends or followers

Customizable food tasting time slot

Lunch/ Dinner/ All Day/ Disable specifics dates

Daily tasting quota limitation
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Ranking System

GingFoodi# & i B Foodiefll A Bk &2 R #k,
RTHEASMERBT®EEHKESREGingFoodie,
W E A R AT RS,
REENE—SHVEEROAEMD -

GingFood can prioritize the tasting quota
for those GingFoodies with higher ranking in the community and
enhance the word-of-mouth effectiveness in friend zones.

HE2RE (R5IHER%)
HEEMWR Spending Behavior
BRER Quality of food gallery
HEgmERH Tasting active rate
THicE Community discipline
B3 More...

According to (Parts of):
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TARGETED GINGFOODIE DEMOGRAPHIC

FE&#GingFoodies R ERAHSBER

GingFoodies are specifically assigned to
your restaurant based on their demographics

BARTHIMCE
NO EXTRA WORKLOAD

GingFoodie B3R %
RERATEE  H)BERS -
We understand how inefficient other traditional
marketing agencies are, all the planning & execution parts
will be done by GingFood

BAIAORER
VIRAL WOM MARKETING

HRFaRRE ORER) -
BAME  ESARRIASE -

Counting on the viral word-of- mouth from
GingFoodies with authentic dining experience

HIRRERE
MYSTERY GINGFOODIE Q&A

IHRZEEASRE
RUEEEERBEZA -
All guestionnaire contents are confidential
for client to improve & optimize the operation

O

$0 1THR
$0 ADVERTISING FEE

RIEEHER, FTHRIINESTER
No extra admin fee with at least
100% return of sales guarantee

@

BLEER
ONLINE DASHBOARD

EF BRI LRSI BR R AEER

Clients can review the real-time campaign progress &
questionnaire results through online dashboard
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Media Exposure
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Crazy Noodles

LIFETASTIC"
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T (EEE): +852 84819847

SHARE. EARN. EAT
EARN. EAT. SHARE.

SHARE. EARN. EALI.

o LARN. EATL SHARE.

.~ SHARE. EARN. EAT
LN EADN FAT SHARE



